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Putting it all together
You will need to undertake research to find out about the destination for which you produced evidence in AC 1.3 and AC 2.2.  In particular, you will need to find examples of recent tourism development within the destination.
The template below will give you a guide to what to include. The sub-heading in italics can be erased when you have covered the points.
You will need to describe how the changes have brought about tourism development and have added to the appeal of the destination. 
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Name of destination ____________________________
Brief introduction
· Transport
Have there been any new transport routes opened to or within the destination? Have timetables been updated? Are there new buses, trains etc?
· Accommodation 
Are there any new hotels or other types of accommodation? Have any hotels been updated recently? Are there any new marketing ideas or special offers? Have they updated their website recently? How have the changes added to the appeal of the destination?
· Attractions
Have any new attractions opened recently in the destination? Have any attractions updated or added to their facilities? What new information do they provide? How have the new attractions or developments been funded?
· Destination Marketing Organisations
Does your destination have a DMO? What is it called? What organisations are involved? Can you include some relevant information from its website to indicate what its purpose is? Does the DMO set policy and strategy for the destination?


· Local Authorities
What has the local council done recently to bring about tourism development? Does it have a tourism strategy? Does it have a tourism department? How does the website attract visitors to the destination?
· Tourist Boards
How has the local tourist board been involved in tourism development? Has the destination been featured in any national campaigns?
· Tourist Information Centres
How many TICs are there in the destination? What products and services do they offer? Do they make use of apps, social media and other forms of technology?
1. Pressure groups
Are there any local or national pressure groups operating in your destination? What impact have they had on tourism development?
1. Other developments
Have there been any other developments in the destination which have added to the tourist appeal of the destination? These could be:
1. Events and festivals
1. New restaurants
1. New sporting facilities 
1. Tour operators featuring the destination
1. The destination being featured in tv programmes or films
1. New retail developments
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Achieving in Tourism
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