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Putting It All Together
You now need to produce a report which explains the factors which influence tourists’ decision-making.
Use the boxes below as sub-headings and add some examples from different tourism destinations into your report.
Destination reputation:
· Busy/crowded/empty
· Expensive/cheap
· ‘Touristy’ 
· ‘Exclusive’
· ‘Tacky’
· Congested
Financial:
· ‘Expensive/cheap’ reputation
· Upmarket/mass-market
· Limited budget/high cost accommodation 







Destination features:
· Natural attractions
· Built attractions

Media/marketing:
· Websites
· Destination marketing 
· Social networks
· Review sites





Expectations:
· Interesting
· Entertainment
· Relaxation
· Excitement 





Technological Developments:
· Online accommodation booking
· Pre-book visits/tours
· Websites for specific events 
· Trip Advisor
· Apps
· Real-time transport schedules
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