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Review and Explain
These activities will help you to review your work and be able to explain factors which influence tourists’ decision-making.
Tourists, when deciding on where they want to visit, consider a number of different factors that will have an influence on their decision-making. 
· Financial
· Expectations
· Destination reputation
· Media/marketing
· Destination features
· Technological developments
Activity 1 
Financial factors
Explain how financial factors can influence tourists’ decision making.

Expectations
Most tourists form their own expectations of a destination.
You need to think about
· Is the destination going to be interesting enough to meet the tourists’ needs?
· Will the destination have enough appropriate entertainment to meet the tourists’ needs?
· Can the destination offer enough relaxation to meet the tourists’ needs?
· Can the destination offer sufficient excitement for particular tourists?


Activity 2
Think about different tourist types.
1. Identify the expectations of a family travelling with two children aged 3 and 5.
Are they the same needs and expectations of a couple who are travelling without children to a chosen destination?
2. Explain the expectations of the couple.
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Destination reputation
3. Explain why a destination’s reputation contributes towards influencing tourists’ decisions?
Think about the different tourist types and the following factors 
· Will the destination be too busy or too crowded? Will it be too quiet or even empty?
· Is the destination too expensive or too cheap?
· Is the destination too ‘touristy’ or not ‘touristy’ enough?
· Is it an ‘exclusive’ destination? Many tourists enjoy the fact that they can indulge in the luxury of an exclusive destination.
· Will the destination be too ‘tacky’?
· Is the destination going to be heavily congested? Will cars be able to find parking? Will there be heavy traffic? Will there be queues? 

Media/marketing
Media refers to all communication channels through which news, entertainment, data, or promotional messages are shared. 
4. Identify four different types of media.

5. Explain how different media can influence tourists’ decision making. Give examples to support your answer.


Marketing
Marketing refers to the activities of a destination associated with buying and selling the destination and its products, e.g. its attractions, accommodation and facilities to prospective tourists. Destination marketing departments try to get the attention of target audiences by using slogans, packaging design, celebrity endorsements and general media exposure. 
So, marketing is everything a destination does to acquire tourists and maintain a relationship with them. The ultimate goal of marketing is to match a destination’s products and services to the people who need and want them – this will ensure the destination is profitable. Marketing departments use the four Ps of marketing as a tool to establish their products being offered.

6. What are the four Ps of marketing?

7. Describe what each P stands for
Websites
8. Describe how websites contribute to the marketing of a destination.
Destination Marketing 
9. Explain what is meant by the term destination marketing.
Social networks
Social networking has a great influence on a tourist’s decision-making and has seen a massive growth in recent years. This is because social networking is a way of using a computer to talk to other people, express opinions, exchange pictures, whatever you want to do. You will need to demonstrate understanding of the impact Social networks have on tourist decision making.

10. Identify three different social networks

11. Describe how each one of your chosen social networks operates


Review sites
12. In 50 words or less write what you know about TripAdvisor.
Destination features
There are three types of features you have investigated.
13. Identify the three different types of features and give a named example of each one.

Technological Developments
14. Identify the biggest development to date in relation to technological developments – most of you will own one!

15. Explain how such development has impacted on tourists’ decision-making.
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